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THE CM2 [RAPPROACH

CM2 is all about value. We know if you don't receive a positive return on your investment, you won't return as a client. Since our goal is to
build long term relationships, we approach things differently than most agencies. We create synergistic marketing campaigns that operate
simultaneously on a national, regional and local level.

Yes, with our programs your logo is featured on a race car or truck and it will be seen by millions of television viewers. That, however, is a
just the "icing on the proverbial cake™. It's a like buying a tv commercial that no one fast forwards past or ignores because your brand is
integrated into the action that viewers tuned in for in the first place. This is the ‘national’ level of our campaigns.

And while having a tv commercial that no one tunes out of is nice, we prefer to be able to provide our clients with tangible, trackable results
for verifiable ROL.

We focus on creating events with our teams at the track, for direct engagement with our clients’ distributors, retailers or consumers. Many
organizations hold events at country clubs, convention halls and banguet rooms. While these locations are nice, none of them can compare
to the excitement of being in the NASCAR garage and people are a lot more inclined to commit to a purchase when they are in a good mood.
These events also work as excellent employee reward / incentive programs. This is the ‘regional’ level of our campaigns.

Our teams and drivers will make an appearance (additional appearances optional) at a location near each track for which your organization
is the primary sponsor. This allows you to engage consumers (and your retailers) directly. In addition, thousands of attendees at each race
are reached by your message- and we can, at an additional cost, include a display for your organization on the midway at the race track.

This is the ‘local’ level of our campaigns.

A Motorsports Marketing program with CM2 is a multi-pronged effort that combines the best of
attributes of television advertising, event marketing and local sales efforts into a single campaign.

CM2 represents drivers and teams in NASCAR's top 3 series, the NASCAR Sprint Cup Series,
NASCAR XFINITY Series and the NASCAR Camping World Truck Series. This allows us to present
clients an opportunity to reach the NASCAR fan base, which is the comprised of the most loyal
consumers in America, at three different price-points.

We match your organization with the driver / team / series that is the best match for your marketing
objectives and look create a long term relationship that generates revenue and brand awareness.
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David Ragan is a marketers' dream. He is gracious, kind and sincere, which has garnered him a large fan
base. Well spoken and relatable, David makes an excellent brand ambassador for any organization.

Well known for his charity work, David has worked tirelessly for Shriner's Childrens Hospitals and Feed
The Children.

David, however, isn't just a great corporate spokesman. He has raced his way to NASCAR Sprint Cup
Victory Lane at America's two fastest tracks, Daytona International Speedway and Talladega Super-
speedway. In addition, he has scored wins in the NASCAR XFINITY Series on its longest track, Talladega,

and its shortest, Bristol Motor Speedway.

One of the few remaining family operated teams left in the NASCAR XFINITY Series, Jeremy Clements
Racing (JCR), is a fan favorite. Considered one the best drivers that has yet to "break-through” to the
forefront of NASCAR racing, Jeremy Clements is much sought after for media interviews becuase of his
good natured, humorous nature. His extensive charity work has earned him much repsect off the track.

JCR's business model is built on efficiency, which allows marketing partners to take advantage of the
excellent platform the NASCAR XFINITY Series offers, at a very cost-effective price point.

MBE Motorsports is the sole surviving original team in the NASCAR Camping World Truck Series, having
competed in every season since the series debuted in 1995. The team has given many young drivers their
start in NASCAR, including Sprint Cup Series winners Carl Edwards, Jamie McMurray, Brad Keselowski,
Regan Smith and Justin Allgaier.

Focused on developing "Tomorrow's Stars, Today”, MB Motorsports creates the opportunity for marketers
to establish relationships with NASCAR's brightest future stars on the proverbial “ground floor™.
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NARASCMAHAIR DEMOGRAPHICS

GEMDER DISTRIBUTION
*  The NASCAR fan base s 63% male, 37% female

Male H3% |

Femalg AT |

AGE DISTRIEUTION
. MASCAR fans are ust a likely &5 the LS. populatian 1o be 18-44 (81 index v&. US. population)

Index NASCAR Fans

LS. Population MASCAR Fans vs. U.S, Population

168-24 15% 1% 85

25-34 17% 15% BR

a5-44 7% 1E% 106

45-54 16% 21% 117

H5-64 165% 1B% 113

G+ 16% 16% 100

18-44 | _ AT% | 43% = a1
RESEGHTH BOTE: Th= sum of each column may be + 1% away fom 1005 doe o munding. The sum ol the 18 = 44 mow may be +1~ 1% iom the sum of 1he rdodosl mes doe
b ronarg

INCOME DISTRIBUTION

o MASCAR fans are middle class and just &= sfluent &3 the LS. population: 52% earn 350,000+ per yvear (102 index v LS. population)
Index NASCAR Fans

Income U.5. Population NASCAR Fans . LR p el
vs. LS, Population
Linder 530,000 2% 2% ]
530.000-340 939 25% 25% 104
550,000-574,959 1% 16% 106
575,000-550,939 14% 15% 107
| 5100, 000+ 20% 205 100
50,000+ 1 E1% ] E2% B 102
RESEAMRTH MOTE: The sum of each column may be +i= 1% away fom 1005 due o ounding. The sum ol the 18 = 44 row may be -+ 1% rom the sum of The monadusl moes due
b rednding

Sowoe Scarborough Resesech (LLSG+ Release 1 200 4]
Fandom & determined thiough e vse of the follrsing question: "How interesied ane you in RESCART [Mwery nleresied”, "somewhal intberesied”, "a ik Wi interested”, or ol ai 1
imeresied”™] HABCAR fans ane fose respondents: wha indicale they ane "a [e bil°, "someahat “or “seny” inleresied in &SGR
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NARASCMAHAIRR DEMOGRAPHICS

FPRESENCE OF CHILDREN
v MASCAR i= & spar the whole family can enjoy 1 out of 3 NASCAR fans have childran umdsr the aga of 18 (95 index ve, LS. populatian)

Index NASCAR Fans

Chi 1.5, Paoapiilatiod JASCAR Fans -
Children U.5. Population NASCAR Fan ve, .S, Population

% of farmiies with kigds under 18 I8

GEOGRAPHIC DISTRIBUTION
¢ MASCAR fans live in regions that mirrer the LS, populatien

Index MASLAR Fans

Geographic Region U.5. Population NASCAR Fans T
Martheast 16%
i ciaest 21%
Soith 3%
WWeat 235
MULTICULTURAL

' 1 out af § NASCAR Tans 15 rmulticuliural

Froportion of
All NASCAR Fans

Multiculiural

Multiculiural {Totaly Z%
Hisgans 5%
Alrcan-Amancan 10°%:

Sowrne Seaborougn Resesrch (LLS0+ Release 1, 200 4d)

Fandom & determined through e wse of thee Jollretng queston: "Hos intenesisd ane you in KESCART
[Fwary nlerealed”, s whal rlemested, e Bile biinkenested, o “nol o1 all ifeeeleg’] NASCAR fang
e e respondents whi rdicale hey are "a Bile 617, “somewial Sor “very” inlerested in HASCAR
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NERSCMHAR CONSUMPTION JATA

/Il NASCAR
MASSIVE REACH. HIGH ENGAGEMENT. MULTIPLE PLATFORMS.
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CONTACT US
For More Information On Partnering With Any Of Our Clients:

Michael Boswell, 815.939.1382, michael@CM2agency.com TR
Bob Gill, 815.939.1382, rgill@ CM2agency.com Facebook :
Mick Amadio, 815.939.1382, namadio @ CM2agency.com CM2Agency @CM2Agency
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David Ragan Jeremy Clements MB Motorsports
www.DavidRagan.com www. jeremyclements51.com www.MBRacing.net
Kl faccbook  DavidRaganPage K roccbook  JeremyClementsRacing Facsbook MB Motorsports

G @DavidRagan Q @jclementss] [3 @MBMotorsports



